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THEORETICAL SESSION

To find out the dates of upcoming events
and for more information:

www.befiller.com/professional/academy

www.miromedgroup.ch

SWISS HEADQUARTERS
MIROMED GROUP SA
Stabile “Delta” - Via Penate, 16
6850 Mendrisio - CH
Tel. +41 (0) 91 960 58 48
info@miromedgroup.ch

ROMANIA OFFICE
MIROMED-ROM GROUP srl
Str. Nicolae G. Caramfi l, nr. 87, et. 3, 
sector 1, Bucuresti - RO
Tel. +40 371 37 99 76
info@miromed-ro.com

ITALY OFFICE
MIROMED s.r.l.
Via Alcide De Gasperi, 17
20045 Lainate (MI) - IT
Tel. +39 02 93572150
info@miromed.it

UNITED ARAB EMIRATES OFFICE
MIROMED DUBAI
Clock Tower Business Village Block B 
Floor 4 Alliance Business Center Deira 
Dubai – UAE

info@miromed-ae.com

Focus on medico-legal 
information, medical 
records, informed consents

PRACTICAL SESSION 

Focus on first visit, 
diagnosis and 
treatment planning

Focus on the different 
injection techniques 
and associated treatments

Preparation of the patient, 
correct and essential 
photographic documentation

Management of 
complications 
(hyaluronidase and 
chelating agents)

Assessment of patient 
satisfaction and comfort

Marketing and 
promotion activities

Update: online 
update meeting 
after two weeksCertificate of 

attendance

Online video courses

Focus on surgical anatomy 
of the face

USE OF INTRADERMAL FILLERS
TREATMENT AND MAINTENANCE THERAPIES - MARKETING TOOLS

In the city of Mendrisio, a few kilometers from Chiasso and opposite  
FoxTown (the factory store paradise of luxury and elegance) it is 
located the Be Filler ACADEMY, a structure dedicated to organizing 
theoretical-practical training days in the field of intradermal fillers.

Be Filler ACADEMY relies on tutors specialized in the most modern 
medical-aesthetic techniques.

The training days can be attended in person at the Be Filler ACADEMY 
in Mendrisio (theoretical session with subsequent practical part), or 
followed remotely via Webinar (theoretical session and only viewing of 
the practical part).
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It is sad to still be here talking about it, but new concerning 
data reveals the systemic challenges facing women in 
the global labor market. 
In Europe, as in the rest of the world, the effects 
of the Covid pandemic have contributed signifi-
cantly to the erosion of women’s rights, changing 
an already critical situation for the worse. 
As we head into a period of multi-layered and 
compounding crises, including the rising cost of 
living, the ongoing pandemic, the climate emer-
gency and large-scale conflict and displacement, 
the progress towards gender parity is stalling. Accord-
ing to the World Economic Forum’s “Gender Gap Report 
2022”, the gender gap hasn’t bounced back from the enormous 
damage done during the COVID-19 pandemic. The report bench-
marks the evolution of gender-based gaps in four areas: economic 
participation and opportunity; educational attainment; health and 
survival; and political empowerment. Scarily, pandemic disruptions 
and a weak recovery means it’s now going to take another 132 years 
to close the global gender gap. This represents a slight four-year 
improvement compared to the 2021 estimate (136 years to parity). 
However, it does not compensate for the generational loss which 
occurred between 2020 and 2021: according to trends leading up to 
2020, the gender gap was set to close within 100 years. 

While more women have been moving into paid work over the 
last decades and, increasingly, into leadership positions in industry, 
there have been continued headwinds: societal expectations, em-
ployer policies, the legal environment, and the availability of care 
infrastructure. This has continued to limit the educational opportu-
nities women access, as well as the career possibilities they can pur-

sue. The economic and social consequences of the pandemic and 
geopolitical conflict have paused progress and worsened outcomes 
for women and girls around the world, risking in creating permanent 
scarring in the labor market. Not nearly enough employers stepped 
in to meet them halfway and offer the flexibility they needed.
Clearly, women’s careers are more vulnerable to systemic shocks, but 
schooling and domestic violence are also linked to job opportuni-
ties. To cite some world figures: in the first few months of 2020, 250 
million women and girls suffered some form of domestic violence, 
figures which have grown exponentially during lockdowns; 11 million 
girls did not go to school during the first year of pandemic, and 20 
million are not returning to school in 2022, according to estimates.
Another 151 years are needed to achieve workplace equality, 

the report states. Almost every country and industry in 
the world has a gender imbalance in leadership roles. 

Women are severely under-represented, holding 
less than a third of leadership positions globally. 
Men have a significantly higher chance of being 
promoted into leadership roles than their female 
colleagues. Comparing the global average for men 
and women in 2021, men were 33% more likely to re-

ceive an internal leadership promotion than women. 
In countries like the Netherlands and Spain, men are 

69% and 65% more likely to get promoted internally. 

Yet, gender parity can have a significant impact on whether an 
economy or society will thrive. As leaders tackle a growing series 
of economic and political shocks, the risk of reversal is intensify-
ing. Not only are millions of women and girls losing out on access 
and opportunity at present, this halt in progress towards parity is 
a catastrophe for the future of our economies, societies, and com-
munities. Accelerating parity must be a core part of the public 
and private agenda. Infomedix International, as international me-
dia, has the duty, and the tools, to a gender analysis that respects 
the differences as required by our code of ethic. I hope that this 
editorial might serve as a reflection, and a call to action to embed 
gender parity as a central goal to build a sustained and robust 
recovery. The future of our economies, societies and communities 
depends on us all.

Baldo Pipitone
	 CEO Infodent S.r.l.

baldo.pipitone@infodent.com

Gender Gap: 
Due to Covid, 
Gender Equality
in 132 Yearsed

it
or

’s
 n

ot
e



contents

 	 EDITOR’S NOTE
	

	 PREMIUM HIGHLIGHTS
	

	 HIGHLIGHTS

	 FOCUS

	 MARKET OUTLOOK

	 AT A GLANCE		
	

	 SAVE THE DATE

	 DISTRIBUTORS WALL

	 CALENDAR

	 NON PROFIT

2

4

6

14

22

32

36

U.S. Healthcare, A Constantly
Evolving System

MEDICA and COMPAMED

Catching-up on 
Mental Healthcare

42

47

In
fo

m
ed

ix
 In

te
rn

at
io

na
l |

  1
 2

02
3

 3 

38

check here who 
is looking for 
distributors



 4 

C
O

M
P

A
N

IE
S 

LO
O

K
IN

G
 F

O
R

 D
IS

TR
IB

U
TO

R
S 

  p
re

m
iu

m
 h

ig
h

lig
h

ts
In

fo
m

ed
ix

 In
te

rn
at

io
na

l |
  1

 2
02

3

	  SW Safety
EnerGel - The New Aloe Technology

SW Safety specializes in manufacturing, R&D, and hand health 
technologies to provide premium hand protection products that 
enhance worker performance.
SW continues to lead the single use glove industry with its unique 
products and innovations.
One of the more recent SW products is the PF-95GW, the evolu-
tion of aloe coated nitrile gloves, from the inventor of the original 
aloe glove.
• The PF-95GW offers the new, optimized Aloe patent – EnerGel. 
A glove coating that delivers 2-times more skin moisturizing ben-
efits than standard aloe technology.
• The Breach Alert dual-layer system provides extra durability and 

safety with the ability to show wear through the first layer and 
warn the user to replace gloves.
• Made with EcoTek biodegradable technology, which is clinically 
tested to biodegrade by 92.6% in 2.5 years in landfill conditions 
with no performance loss.
When a standard glove is not good enough look to SW for some-
thing better.

www.swsafety.com // info@swsafety.com

Visit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h6p1b1z11914

	 Spectra Medical Devices, LLC
			   Leading Edge Medical Devices 

Spectra Medical Devices, LLC, a leading man-
ufacturer of radiofrequency needles over 
the last 15 years, is supplying clinicians with 
millions of RF needles worldwide. We offer 
the largest variety of gauges, lengths, active 
tips, echogenic and lubricated RF needles in 
the industry in compliance with cGMP/QSR 
regulations. Our RF needle incorporates a ta-
pered, double heat-sealed insulation aimed 
at minimizing patient trauma and increas-
ing ease of advancement. Along with our ex-
tensive variety of RF needles, Spectra prides 
itself on the quality of our products, custom-
er service and short lead times. 

Since 1995, Spectra Medical Devices, LLC 
has been the world-leading manufacturer 
of pain management needles. Spectra’s 
five state-of-the-art manufacturing facili-
ties supply the world’s largest procedural 
kit manufacturers, hospitals, care facilities, 
and individual clinicians around the world. 
Spectra needles are available with our in-
dustry-leading Spectra Guide® echogenic 
properties for clear imaging and accurate 
positioning.  

www.spectramedical.com
sales@spectramedical.com

Leading Edge Medical Devices
As a world leader in needle production and innovation, 

Spectra Medical Devices, LLC has been 
improving healthcare since 1995.

Spectra manufactures a wide array of pain management 
products including RF needles, Tuohy Epidural needles,

PNB PNB and Spinal needles.

Email: sales@spectramedical.com
Phone: (978) 657-0889

Website: www.spectramedical.com

Visit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h6p1b4z501
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ts		  J.D. Honigberg International 
Pedigo's Stainless Steel Hospital Furnishing Equipment

Pedigo’s product line includes nearly 200 items, such as stools, 
instrument tables, I.V. stands, surgical case carts, exchange and 
distribution carts, bassinets and many other stainless steel and 
chrome items. Pedigo items can be found in the emergency 
rooms, exam rooms, operating rooms and sterile processing de-
partments of the world’s finest medical institutions. Pedigo’s ex-
pertise starts at the initial stages of new facility construction to 

help ensure efficient facility design and product flow from sterile 
processing to the operating room. Pedigo’s engineers and prod-
uct specialists constantly examine and test products for better 
sterility and economic efficiencies. Pedigo’s goal is to meet the 
needs of a diverse marketplace with high-quality, cost-effective 
products that are built to last. Pedigo’s name is recognized for 
quality, durability, sterility and customer service.

Visit us at Arab Health 2023 (stand H1.B39)
Smart Medical Fair, www.smartmedicalfair.com/stand/h4p1b7z2392 

www.smartmedicalfair.com/stand/h6p1b7z2396

www.jdhmedical.com
medical@jdhintl.com

radiology ahead
compact fast global

Villa Sistemi Medicali SpA   vsmmkt@villasm.com   www.villasm.com
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DR range stretches from simple, particularly compact and ratio-
nal configurations to more advanced systems with built-in pro-
grammable positioning, safely ensuring a large patient flow and 
delivering high-quality examinations.
Calypso series is a family of multifunctional DR systems that offers 
top quality results for general radiography imaging.
The integration of all systems with an acquisition workstation and 
digital flat panel detectors guarantees the instantaneous visu-
alization of high-quality digital images, which can be optimised 
thanks to the sophisticated image processing features.
The high maneuverability is an asset for the intense rhythm of the 
emergency department. 
The compact and solid structure provides flexibility and smooth 
movements,ensuring easy and fast patient positioning.
Calypso series accommodate any possible clinical request: in the 
context of overhead tube suspended and floor-based radiogra-
phy systems, Calypso can be fully motorized with auto-position-
ing, motorized with auto-tracking, or manual.

www.gmmspa.com
info@gmmspa.com

	  General Medical Merate
   Calypso Series - Multifunctional DR Systems

www.gmmspa.com

MACSYMBOL

OPERA 
SWING

KALOS

CALYPSO F
CALYPSO

CLISIS 
Evolution

OPERA Evolution

OPERA Sharp 
Evolution

MED VET

Viola DBT 
Compact 
Design

Viola DBT

Visit us at: ARAB HEALTH 2023, Booth S1.F59 - ECR 2023 - MEDICA 2023 - RSNA 2023
Smart Medical Fair, www.smartmedicalfair.com/stand/h4p4b5z1516
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Giotto Class S is a versatile system that can be be configured for 
2D or/ and 3D breast tomosynthesis imaging choosing between 
different options, accessories and advanced interventional appli-
cations like high-precision tomo-guided biopsy or contrast en-
hanced spectral mammography, including an integrated biopsy 
specimen checker . It features a unique, particularly ergonomic 
design which ensures patient comfort and user-friendliness for 
the operator. The C-arm stand enables a wide freedom of inclina-
tion: it can be tilted downwards and upwards to maximize pa-
tient comfort and breast positioning. 
The system is easy to use and fits small places offering high 
throughput thanks to the increased speed of gantry’s movement 
and positioning.
IMS Giotto is a company of GMM Group.

www.imsgiotto.com
imscomm@imsgiotto.com

	  IMS Giotto
Giotto Class S - Productivity combining innovation and quality in the breast care

Visit us at: ARAB HEALTH 2023, Booth S1.F59 - ECR 2023 - MEDICA 2023 - RSNA 2023
Smart Medical Fair, www.smartmedicalfair.com/stand/h4p5b5z1517

Giotto Class
The new dimension in Tomosynthesis 
and Breast Biopsy

IMS Giotto S.p.A.
www.imsgiotto.com

imscomm@imsgiotto.com

Design  
Technology 
 Ergonomy
Never seen.
ALL-IN-ONE-SYSTEM 

TOMOSYNTHESIS 

 SYNTHETIC VIEW 

2D MAMMOGRAPHY   

TOMO-BIOPSY in PRONE 
or UPRIGHT POSITION

DUAL-ENERGY
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JET 32 PLUS DR is supplied with a wi-fi 35x43cm flat panel detector (brand: Canon) and 
a powerful and versatile Workstation, also battery-powered, through which the operator 
can set the generator for the acquisition of the images along with their visualization, post-
processing and manage the DICOM connectivity as well. Charging the battery pack is ex-
tremely easy and quick with a resulting motion autonomy of about 10km and an exposure 
autonomy of about 450 shots. Come find out some more information on our website and 
feel free to contact us for more detailed commercial and pricing details!

www.bmibiomedical.it
info@bmibiomedical.it 

	 BMI 		      
JET DR: Our motorized 
		  digital radiographic unit

Belgian family business founded in 1957, Huckert’s International 
Laboratory produces and develops two premium brands:

- UMONIUM38®, high-level disinfectants.

- PHYTOGEL By HUCKERT’S®, dermatological solutions with 
plant-based formulas.

As part of an ECO-RESPONSIBLE approach, our laboratory is 
committed to marketing products that are risk-free for the op-
erator, the patient, the equipment and the environment.

This is why we are present in various sectors of activity such as the 
medical sector (hospitals, doctors, gynaecologists, dentists, vet-

erinarians, etc.), community  (daycare, retirement homes, medi-
cal and social centres, etc.), the food industry, the pharmaceutical 
industry, research laboratories, emergency services, etc.

Certified ISO 9001 and ISO 13485, we guarantee perfect traceabil-
ity and reproducibility of our products.

Demands, reliability, safety, we protect the most precious thing 
of all: life.

www.huckerts.net
info@huckerts.net 

	 Laboratoire Huckert’s	      
INFECTIOUS RISK CONTROL: OUR EXPERTISE SINCE 1957

Visit us at: ARAB HEALTH 2023, Booth S2.G55 - ECR 2023 





In
fo

m
ed

ix
 In

te
rn

at
io

na
l |

  1
 2

02
3

 10 

h
ig

h
lig

h
ts

Quantic is an advanced DR fluoroscopic equipment de-
signed to satisfy a wide range of applications allowing 
doctors to work with ease, precision and flexibility. 
The fully motorized C-arm assures the possibility to work 
with the FPD above and below the combined table with 
which it has synchronized movements. 
Thanks to an innovative DR software, it is possible to 
acquire fluoroscopic and radiographic images during 
diagnostic, interventional and surgical applications 
in different fields such as traumatology, pediatrics, in-
terventional radiology, operating theater, respiratory 
system, gastroenterology, skeletal structure, electro-
physiology studies, angiographic procedures, vascular 
surgery, endovascular applications, neuroradiology. 
The strength of the device is achieved thanks to the in-
tegration of fluoroscopy and radiography in an isocen-
tric C-arm with a user-friendly interface.

www.technix.it
info@technix.it

		  TECHNIX
QUANTIC - The diagnostics of the future is now a reality

U
A
N
T
IC



YOUR RELIABLE PARTNER
IN X-RAY SYSTEMS

iaexray@iae.it
www.iae.it
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Let’s change,
not to betray what we have been, but to 
tell better what we will be. 

Today flexibility, speed, and relational skills 
are increasingly important for companies 
to grow. 
Protecting the know-how and corporate 
identity are crucial actions.
In this new framework corporate commu-
nication must be open to evolution, that’s 
why we decided to renew our logo and 
corporate image. 
We are an Italian company, with a 30-year 

story of recognised technological com-
petence into the medical and veterinary 
industry. 
We design and produce customised X-ray 
Monoblocs and Generators with related 

Electronics. Our Monoblocs reach up to 
40kW and we have a patent pending re-
garding a 50kW and 150kV Monobloc. 
We offer one of the widest and highest 
power ranges on the market, suitable for 
different application such as C-Arm, Mo-
bile, CBCT, Bone Densitometry, Mammog-
raphy and Rad Room.

www.imdxray.com
info@imdxray.com

Visit us at: ARAB HEALTH 2023
Booth S1.F58, Italian Pavilion

I.M.D. GENERATOR
PASSION FOR X-RAY 
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Innovative Endoscopy Components, LLC 
Endoscope CCD’ Camera Repair Innovation

In an effort, to make a better and more 
functional product to serve the requests 
of our loyal customers, IEC has devel-
oped a new design for our small diameter 
endoscope CCD’ repairs. This new design 
significantly reduces the diameter of 
the wire harness creating more room for 
other parts. It gives the endoscope CCD’ 
the ability to angulate and move with less 
stress on the camera than ever before. 

We offer this service to endoscope repair 
companies and dealers worldwide.

Please contact us: Innovative Endosco-
py Components, LLC: 320 International 
Parkway, Fort Lauderdale, FL 33325, USA 
Tel: 954-217-8780, Fax: 954-217-8781

www.lECendoscopy.com
info@endoscopy.md 

Visit us at: Smart Medical Fair 
www.smartmedicalfair.com/stand/h4p3b1z1553

The new Armonicus 2.0 represents the 
best U-arm solution by Villa: a modern 
and efficient system integrating all our 
knowledge on DR products and provid-
ing its effectiveness for all radiology de-
partments. 
Featuring a redesigned stand with exten-
sible U-arm, Armonicus 2.0 now can be 
chosen with integrated or Wi-Fi flat panel 
detectors and can be customized in all its 
principal parts, with an extensive offer of 
generators, collimators and X-ray tubes.
As long as user-friendliness and patient 
safety are our top priorities, Armonicus 2.0 
features a simplified user interface based 
on a big touch screen with multi-func-

tional activation buttons, while an ad-
vanced AEC system grants the delivery of 
an appropriate dose to any patient. More-
over, it can now automatically perform in 
sequence exposures, stiching them to-
gether for fast and effortless execution of 
full leg and full spine examinations.
Armonicus 2.0 can be easily installed even in 
narrow spaces thanks to its unique design.

www.villasm.com
vsminfo@villasm.com

Villa Sistemi Medicali
	 Villa presents the new Armonicus 2.0

Visit us at: ARAB HEALTH 2023, Booth S1.F79
Smart Medical Fair 
www.smartmedicalfair.com/stand/h4p1b1z1241



The Be Filler Academy is a 
structure dedicated to orga-
nizing theoretical-practical 
training days on intradermal 
fillers.
The training days, reserved for 

the medical class, are conduct-
ed by tutors specialized in the 
most modern techniques of 
aesthetic medicine and consist 
of a theoretical part, where not 
only the technical aspects are 

focused but also those of rela-
tionship and communication 
with the patient, and a practi-
cal part where the aesthetic in-
terventions are carried out step 
by step on voluntary models.

Naturally, the products of the 
Be Filler line are used, i.e. resorb-
able fillers based on cross-linked 
hyaluronic acid with innovative 
characteristics to combine ef-
ficacy, duration and safety in all 
interventions for the treatment 
of facial imperfections.
Products for home use will also 
be illustrated, such as Be Filler 
Beauty Drink, which is able to 
prolong the anti-aging effect 
and strengthen patient loyalty.

The Be Filler Academy is locat-
ed in the city of Mendrisio in 
Switzerland, a few kilometers 
from Chiasso and Lake Luga-
no and walking distance from 
FoxTown (the factory store par-
adise of luxury and elegance).

The training days can be at-
tended in person at the Be 
Filler ACADEMY in Mendrisio 
(theoretical session with sub-
sequent direct participation in 
the practical part), or followed 
remotely via Webinar (theoret-
ical session and only viewing of 
the practical part).

www.miromed.it
info@miromed.it

     Miromed
Discover the BE FILLER ACADEMY
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NewTom’s GiANO HR is one of the most 
innovative, high-performance 2D/3D 
devices available today. Available in 3 
configurations, radiologists or dental 
surgeons can choose the most suitable 
version according to their needs, with the 
knowledge that technological upgrading 
is possible every step of the way. 

3D Prime configuration with a 10 x 8 FOV 
is ideal for applications in general dentistry, 
implantology, endodontics, gnathology and 
general orthodontics. 3D Advanced con-
figuration, thanks to a 13 x 16 FOV, extends 
the potential to the fields of dentistry and 
otorhinolaryngology (ENT), including ex-
amination of upper airways. 3D Professional 
configuration boasts an exceptional 16 x 18 
FOV thereby giving access to a new dimen-
sion that includes applications for the entire 
dental-maxillofacial area and cervical spine.
NNT software 
The powerful NNT software provides specif-
ic instruments and interfaces for different 
diagnostic applications: data acquired dur-
ing scanning can be processed in just a few 
simple steps to produce 3D images with a 
resolution among the highest available on 

the market. Low-dose protocols, SafeBeam-
TM technology and servo-assisted align-
ment always ensure low radiation doses for 
patient protection. A choice of three differ-
ent emission levels lets users adjust patient 
exposure by taking into account the actual 
diagnostic needs, while the new 10” touch 
screen control panel makes workflow even 
more versatile and user-friendly.
Exclusive features include advanced 
ApT technology which improve every 2D 
image to ensure the best result for every 
projection. Patented algorithms for 3D 
reconstruction always lead to an optimal 
outcome. Low-dose protocols, using Safe-
BeamTM technology and servo-assisted 
alignment protect patient health, and the 
10” on-board touch screen control panel 
featuring NewTom’s powerful imaging 
software suite with specialist interfaces 
and tools, allows for user-friendly work-
flow and provides professionals with ac-
cess to online assistance.
Unlike traditional sensors, the Cadmium 
Telloride (Cd-Te) Direct Conversion Detec-
tor, now available on NewTom GiANO HR, 
does not require the conversion of X-rays 
into visible light - as it is capable of sens-

ing it directly and converting it into pre-
cise, accurate digital signals. This enables 
extremely high resolution diagnostic im-
ages obtained at low X-rays doses.

www.newtom.it/en/medicale
info@newtom.it
 

		  CEFLA
          NewTom GiANO HR 

For more information, visit www.befiller.com  
and find available dates for upcoming Academy events at www.befiller.com/professional/academy



1 in 8 people live 
with a mental 

health condition

55 million people 
had dementia in 2019, 
and 50 million people
had epilepsy in 2015 

On average 
1 in 5 people 

in settings affected
by conflict 

have a mental disorder

71% of people
 with psychosis 

do not receive mental 
health services

Suicide accounts 
for 1 in 100 deaths 

globally

Just 2% of health 
budgets, on average, 
go to treatment and 

prevention 
of mental health

Around half the world’s 
population lives in 

countries where there
is just one psychiatrist 

to serve 200 000 
or more people

According 
to estimates, 

283 million people 
had alcohol use 
disorders in 2016 

970 million people 
globally were living 

with a mental disorder 
in 2019, 52.4% females, 

47.6% males
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Like other aspects of psycho-physical well-being, mental health can be 

influenced by environmental, socio-economic, and evolutionary factors. 

Still today, unfortunately, stigma and discrimination are the main causes 

of marginalization of people with mental health disorders in schools, 

workplaces, and society. Europe, and the world, have some catching up 

to do when it comes to addressing unmet needs in mental health. In 

many places, the surge in demand for mental health care overshadows 

the available services, with the coronavirus pandemic revealing and 

exacerbating a critical, and widening, gap in care.

Catching-up on 

Mental 
Healthcare

8.30 
min

READING TIME

Author: Silvia Borriello
Editorial Director
silvia.borriello@infodent.com

fo
cu

s
In

fo
m

ed
ix

 In
te

rn
at

io
na

l |
  1

 2
02

3

 15 



Mental health is an integral part of 
our general health and well-being 
and a basic human right. Having 
good mental health means we are 
better able to connect, function, 
cope and thrive. Mental health 
conditions are very common in all 
countries of the world. Yet, most 
societies and most health and so-
cial systems neglect mental health 
and do not provide the care and 
support people need and deserve. 
The result is that millions of people 
around the world suffer in silence, 
experience human rights violations 
or are negatively affected in their 
daily lives. The World Health Organi-
zation’s World Mental Health Report, 
published last June, showed that 
of nearly one billion people living 
with a mental disorder in 2019, 15% 
of working-age adults experienced 
a mental disorder. Work amplifies 
wider societal issues that negatively 
affect mental health, including dis-
crimination and inequality. Bully-
ing and psychological violence, also 
known as “mobbing”, is a key com-
plaint of workplace harassment that 

has a negative impact on mental 
health. Yet discussing or disclosing 
mental health remains a taboo in 
work settings globally. The World 
Health Organization (WHO) Mental 
Health Atlas found that only 35% of 
countries reported having national 
programs for work-related mental 
health promotion and prevention. 

To an already complex situation, the 
COVID-19 pandemic has created, 
among its main impacts, a global 
crisis for mental health, changing 
everyone's personal and working 
life, with serious repercussions on 
psycho-physical well-being, trig-
gering a 25% increase in general 
anxiety and depression worldwide, 
exposing how unprepared govern-
ments were for its impact on men-
tal health, and revealing a chronic 
global shortage of mental health re-
sources. In 2020, governments world-
wide allocated an average of just 2% of 
their health budgets to the treatment 
and prevention of mental health con-
ditions, with lower-middle income 
countries investing less than 1%. 

Mental healthcare costs to society 
can be significant, often far outstrip-
ping most other healthcare costs. In 
addition to direct costs of treatment, 
mental health conditions come with 
a variety of indirect costs associated 
with reduced economic productivity, 
higher rates of unemployment and 
other economic impacts. 

According to a recent report by the 
WHO and the International Labour 
Organization, around 12 billion work-
days are lost every year around the 
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We should take better 
care of each other.
And for many who feel 
anxious and lost, 
appropriate, accessible, 
and affordable support can 
make all the difference,” 
von der Leyen said as she 
announced the initiative.

PREVALENCE OF MENTAL DISORDERS ACROSS WHO REGIONS, 2019

Source: IHME, 2019 (112). Taken from: WHO, World Mental Health Report 2022

Source: IHME, 2019 (99). Taken from: WHO, World Mental Health Report 2022
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Most people with diagnosed 
mental health conditions go 
completely untreated. 
Several factors stop people 
from seeking help, including 
poor quality of services, 
low levels of health literacy 
in mental health, and stigma 
and discrimination. People will 
often choose to suffer mental 
distress without relief rather 
than risk the discrimination 
and ostracization that comes 
with accessing mental health 
services.
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world, due to depression and anxi-
ety, costing almost $1 trillion. 

Also, researchers from the World 
Economic Forum calculated that 
a broadly defined set of mental 
health conditions cost the world 
economy approximately US$ 2.5 
trillion in 2010, combining lost eco-
nomic productivity (US$ 1.7 trillion) 
and direct costs of care (US$ 0.8 tril-
lion). This total cost was projected 

to rise to US$ 6 trillion by 2030 
alongside increased social costs. 
That’s more than the researchers 
projected for the costs of cancer, 
diabetes and chronic respiratory 
disease combined. Low- and mid-
dle-income countries were predict-
ed to bear 35% of the cost of these 
mental health conditions. 

Within the European Union (EU), 
the employment rate of people with 
depression is very heterogeneous, 
with rates ranging from 26.9% in 
Romania to 68% in Germany. None-
theless, episodes of absenteeism 
are frequent, and the cost linked to 
the loss of productivity is very high 
(equal to 1.6% of European GDP). 
There is gap in wages, with people 
with mental disorders perceiving a 
58% lower salary than average, com-
pared to the rest of the population.
Workers’ health and well-being is 
thus increasingly recognized as a 
relevant issue and the urge of fur-
ther improving the mental well-
being of the European population 
is supported by recent OECD stud-
ies which estimate the high total 
costs employed for the manage-
ment and care of those suffering 
from mental illness at more than 
4% of GDP (over 600 billion euros). 
These costs are driven by reduced 
productivity and participation in 

the labor market, as well as direct 
costs outside of the health system, 
such as in social security programs. 
So far, EU-level initiatives on mental 
health are limited, however, a glimpse 
of a hope comes from EU Commis-
sion President, Ursula von der Leyen, 
who announced, in her State of the 
European Union speech last Septem-
ber, a new initiative with a “compre-
hensive approach” on mental health, 
to be presented in 2023. In fact, in 
June 2022, the Commission present-
ed its  “Healthier Together Initiative”, 
a strategy to combat non-communi-
cable diseases, which included “men-
tal health and neurological disorders” 
as a focus point. 

While not yet being at the top of 
policymakers’ agenda, psycho-
logical wellbeing is increasingly a 
focus for politicians – in part, due 
to alarm raised by researchers re-
garding declining mental health 
within the EU following the CO-
VID-19 restrictions.

While the trend did not begin during 
the pandemic, the lockdowns have 
exacerbated difficulties, particularly 
for young people, women, and those 
with pre-existing physical health 
conditions, more likely to develop 
symptoms of mental disorders. The 
WHO reports that between 10-20% 

RISK OF DEPRESSION BY AGE GROUP AND E-SURVEY ROUND, EU27 (%)

Source: IHME, 2019 (99). Taken from: WHO, World Mental Health Report 2022
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of children and young people faced 
mental health problems prior to the 
pandemic, a figure that now lies at 
approximately 20-25% after the mul-
tiple lockdowns.

A multidimensional snapshot, con-
taining metal health data available in 
the 27 EU countries and the UK, was 
presented last 10th October in Brus-
sels by the “Headway 2023 – Mental 
Health Index” report* on the occasion 
of World Mental Health Day.

According to the report, mental 
health data in Europe was already 
very worrying before the pandemic 
with 84 million people (1 in 6 peo-
ple) estimated to suffer from men-
tal disorders and 165,000 deaths 
per year due to mental illness or 

suicide, thus placing mental health 
conditions fifth among the most 
common and second among the 
most disabling non-communicable 
diseases, accounting for 15% of Eu-
ropean disability burden.

Among the mental pathologies, the 
most common, within the EU, are 
anxiety (5,529 cases per 100,000 in-
habitants) and depression (4,367 cas-
es per 100,000 inhabitants) followed 
by bipolar disorder, autism spectrum 
disorder and schizophrenia (337 per 
100,000 inhabitants). Suicide is the 
sixth cause of death in the EU in the 
population under the age of 70 and 
the fourth cause of death in the pop-
ulation under the age of 20. With a 
European average of 11.7 suicides per 
100 000 inhabitants, Lithuania and 

Slovenia are the countries with the 
highest rate (respectively 26 and 19.5 
cases per 100 000 inhabitants), while 
Greece and Cyprus have the lowest 
rate (respectively 4.5 and 4 cases per 
100 000 inhabitants).

Young people across many European 
countries reported symptoms of de-
pression at rates nearly double those 
of the general population. Risk of de-
pression in the population aged 18 to 
34 has been increasingly high, reach-
ing 64% during the last wave of the 
pandemic. The number of children 
in the care of social services due to 
abuse increased by 15% (compared to 
2015); 1 in 6 children under 6 and 1 in 7 
between 6 and 18 years experienced 
behavioral and regression problems.

At least 50% of mental disorders ap-
pear before the age of 15, and 80% 
of these appear before the age of 
18. In Europe, on average, 27.4% of 
children who drop out of school are 
also affected by a mental or behav-
ioral disorder, with higher rates in 
Portugal and Spain, respectively 72% 
and 59%. In Denmark, where preven-
tion and mental health promotion 
programs in schools are more estab-
lished, the dropout rate drops to 8.3%.
Bullying, affecting thousands of chil-
dren and adolescents, is another im-
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During the G20 Health Meeting 2021, hosted by 
Italy in October 2021 , for the first time a side 
event on Mental Health was organized, during which 
it was stated how “a combined and coordinated 
action of health and social interventions through 
a Mental Health in the policies for education, 
labor, housing and community inclusion approach” 
is of crucial importance. 
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portant risk factor for mental disor-
ders. On average, 28.2% of EU youths 
reported experiencing bullying, with 
Lithuania having the highest per-
centage (53.3%). Among 9-16-year-
olds, 80% reported being victims of 
cyber bullying. 

One alarming risk factor, for the on-
set of mental disorders, is alcohol 
abuse, which is amongst the main 
public health problems within the 
EU. In 2020 more than 140 million 
Europeans, 32.9% of the population, 
reported having abused alcohol, with 
Germany and Slovenia on top of the 
list, with almost half of the popula-

tion admitting an excessive use of it 
(49.3% and 48.4% respectively), 15% 
higher than the European average. 
Italy and Estonia recorded the lowest 
percentage, at 22%.

As for women, the pandemic has sig-
nificantly undermined their mental 
well-being between job loss and home 
and work management, as well as the 
increase in episodes of domestic vio-
lence: 53%, against 37% of men, report-
ed that the lockdown has had a signifi-
cant negative impact on their mental 
health and 83% of them, against 36% 
of men, report a significant increase in 
the state of depression.

Italy, the Netherlands, Ireland, and 
Denmark scored the highest on qual-
ity of healthcare for people with a 
mental disorder, while Latvia, Greece 
and Romania scoring the lowest. On 
the other hand, according to the re-
port, a wide variability emerges with 
reference to economic resources, 
health services and structures and 
social and assistance services for pa-
tients suffering from mental disor-
ders. Italy, Estonia, and Bulgaria are 
among the lowest in the percentage 
of health expenditure destined for 
mental illnesses: only 3.5% of resourc-
es are allocated to mental health in It-
aly, a modest value compared to Ger-
many (11.3%), Sweden (10%) and the 
United Kingdom (9.5%), which largely 
exceed the general EU average.

Among the most vulnerable catego-
ries, people with mental disorders are 
among those who have been mostly 
affected by the interruption of care ser-
vices during the pandemic. According 
to a study by the WHO, 93% of countries 
reported paralysis of one or more ser-
vices for mentally ill patients, 78% and 

Mental health. A state of mental well-being that 
enables people to cope with the stresses of life, 
to realize their abilities, to learn well and 
work well, and to contribute to their communities. 
Mental health is an integral component of health 
and well-being and is more than the absence of 
mental disorder.



75% of countries reported complete 
or partial disruption of mental health 
services, respectively, in schools and 
workplaces. The pandemic's impact 
on mental health services highlighted 
a double problem: it simultaneously 
drove up the need for the services, all 
the while eroding an already short-
staffed, burnt-out health workforce. 
Underinvestment and long wait times 
for mental health services were already 

a significant issue long before the pan-
demic. According to an April 2021 sur-
vey from Eurofound, within the bloc, 
mental healthcare ranks as one of the 
most unmet health needs.

These data are meant as a reflec-
tion, for us all, on the critical issues 
that still exist in the management 
of mentally ill patients, and in re-
sponding to their health needs. Suf-

fering, stigma, and social exclusion 
happens in the absence of environ-
ments and services that protect and 
support mental health and that of-
fer affordable, quality care. Transfor-
mation in mental health is still pos-
sible… investing in and transforming 
mental health means investing in 
people. Everyone has a right to men-
tal health. Everyone deserves the 
chance to thrive.
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Mental Health Europe (MHE) is a European non-governmental network organisation committed to the promo-
tion of positive mental health, the prevention of mental distress, the improvement of care, advocacy for social 
inclusion and the protection of the rights of (ex)users of mental health services, persons with psychosocial dis-
abilities, their families and carers.

MHE works closely with the European Institutions and international bodies to mainstream mental health in all 
policies and end mental health stigma. Mental Health Europe represents associations and individuals in the 
field of mental health including users of mental health services, professionals, service providers and volunteers.  
Together with its members, MHE formulates recommendations for policy makers to develop mental health 
friendly policies. MHE places users of mental services at the centre of its work to ensure the voice of people who 
have experienced mental ill health is heard across Europe. 

www.mhe-sme.org



Among main Sources:
*Note: "Headway" is an initiative on 
Mental Health that was conceived and 
launched in 2017 by the Think Tank 
the European House - Ambrosetti in 
partnership with Angelini Pharma with 
the aim of creating a multidisciplinary 
platform for strategic reflection, analysis, 
dialogue and comparison between 
various European experiences in the 
management of individuals affected my 
Mental Health disorders. In 2021, the aim 
of “Headway 2023” has been to continue 
the work started in 2017 aimed at sharing 
knowledge and know-how to prevent, 
diagnose, manage, and find solutions that 
reduce the burden of mental conditions 
not only in the healthcare sectors, but 
also in workplaces, schools, and society in 
general. The initiative keeps the trajectory 
of the programs, activities and strategies 
of Governments and International 
Organizations such as the WHO and the 
UN Sustainable Development Goals, as 

well as European Institutions with the 
objective of contributing to reducing the 
burden of Mental Health disorders in 
Europe and designing a new roadmap 
for Mental Health in Europe. In particular, 
The European House – Ambrosetti in 
collaboration with Angelini Pharma 
has elaborated an analysis on the 
responsiveness of European countries to 
Mental Health needs ("Headway2023 - 
Mental Health Index") with particular focus 
in the areas of Health, Society, School and 
Work, realized an institutional event to 
present the "Headway 2023 - Mental Health 
Index" on the occasion of the Mental Health 
Day 2021 in Brussels and has reactivated 
2 multidisciplinary platforms in Italy and 
Spain, involving experts of the Mental 
Health across various sectors.
Angelini Pharma www.angelinipharma.
it , Media contacts: Daniela Poggio: 
daniela.poggio@angelinipharma.
com, Felicia Ridola: felicia.ridola@
angelinipharma.com - +39 345 9782356

- “Europe’s growing mental health care 
gap”, https://www.politico.eu/article/
europe-mental-health-care-gap/ This 
article is the product of a POLITICO 
Working Group, presented by Janssen.
-“WHO and ILO call for new measures 
to tackle mental health issues at work”, 
Geneva, Switzerland
https://www.who.int/news/item/28-09-
2022-who-and-ilo-call-for-new-measures-
to-tackle-mental-health-issues-at-work
-WHO, World Mental Health Report 2022 
“Transforming Mental Health for all”
- “Von der Leyen promises EU strategy on 
mental health”, By Amalie Holmgaard 
Mersh | EURACTIV, https://www.euractiv.
com/section/health-consumers/news/
von-der-leyen-promises-eu-strategy-on-
mental-health/
-Eurofound, ISBN 978-92-897-1700-7 
doi:10.2806/76802, Publications Office 
of the European Union. www.eurofound.
europa.eu
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Per capita healthcare 
spending far exceeds 

that of any other 
country, with mixed 

performance in terms 
of quality and 

outcomes.

Between 2018 and 2020, 
the rate of private
health insurance 

coverage decreased 
by 0.8 percentage
points to 66.5%.

Between 2018 and 2020, 
the rate of public health 

insurance coverage 
increased by 

0.4 percentage points 
to 34.8%.

Most Americans still 
receive their coverage 

from private health 
insurance, unusually for 
high-income countries.

market outlook
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In 2020, 87.0% of full-time, 
year-round workers had 

private insurance coverage. 
In contrast, those who 

worked less than full-time, 
year-round were less likely 

to be covered by private 
insurance in 2020 than in 
2018 (68.5% in 2018 and 

66.7% in 2020).

More children under 
the age of 19 in poverty 

were uninsured in 
2020 than in 2018. 
Uninsured rates 

for children under the 
age of 19 in poverty
 rose 1.6 percentage 

points to 9.3%.

As most healthcare systems, the U.S. is experiencing a continuous process 

of changes and improvements, fighting the never-ending battle of cost 

containment, provision of quality services and maintaining and expanding 

access to healthcare. This goal is one that the country can only hope to attain 

or come close to. Substantial portions of the economic pie are consumed by 

the healthcare system and the importance of healthcare is likely to have an 

even greater significance in the years to come. 

		  U.S. Healthcare, 
		  A Constantly
		  Evolving System

10.00 
min

READING TIME

Author: Silvia Borriello
Editorial Director
silvia.borriello@infodent.com
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The United States (US) has a popula-
tion of over 330 million people and is 
supported by one of the most com-
plex healthcare systems in the world, 
formed by intertwining relationships 
between providers, payers, and pa-
tients receiving care. 
Although in a constant state of 
evolution, the system does not 
provide universal coverage and 
can be defined as a mixed sys-
tem, where publicly financed 
government Medicare and Medic-
aid health coverage coexists with 
privately financed (private health 
insurance plans) market coverage. 
Out-of-pocket payments and mar-
ket provision of coverage predomi-
nate as a means of financing and 
providing healthcare. 
In addition, being the US a federal 
system of government, with substan-
tial authority delegated to its regional 
governments – the 50 states – and a 
historical reluctance regarding central 
planning or control either at federal 
or state level, its healthcare system 
reflects this wider context, having de-
veloped largely through the private 
sector, and combining high levels of 
funding with a distinctively low level 
of government involvement.
As of 2020, private health insur-
ance coverage continued to be 
more prevalent than public cover-
age at 66.5% and 34.8%, respec-
tively. Of the subtypes of health in-
surance coverage, 54.4% of citizens 
received private insurance coverage 
through their employer (group in-
surance), 10.5% received private in-
surance through health insurance 
marketplaces (nongroup insurance), 
17.8% of citizens relied on Medic-
aid, 18.4% on Medicare, TRICARE 
2.8%, and around 1% on other pub-
lic forms of insurance (e.g., Depart-
ment of Veterans Affairs [VA] or Civil-
ian Health and Medical Program of 
the Department of Veterans Affairs 
[CHAMPVA]), leaving 8.6%  of Ameri-
cans uninsured. 

How Does Health Coverage Work?
The US stands out from many coun-
tries in not offering universal health 
insurance coverage. However, ac-
cording to the US Census Bureau,  
just over 91% of the population 
was estimated to have coverage in 
2020, leaving 28.0 million people, or 
8.6% of the population, uninsured. 

While this does not mean that they 
go entirely without care, movement 
toward securing the right to health-
care has been incremental. Its health 
system is a mix of public and private, 
for-profit, and nonprofit insurers and 
healthcare providers.
Employer-sponsored health insur-
ance was introduced during the 
1920s. It gained popularity after 
World War II, when the government 
imposed wage controls and declared 
fringe benefits, such as health insur-
ance, tax-exempt. In 1965, the first 
public insurance programs, Medi-
care and Medicaid, were enacted 
through the Social Security Act, and 
others followed. The different forms 
of health coverage include:

Private Insurance Plans - There are 
numerous national private health in-
surance plans, as well as regional and 
self-insured plans (organized by large 
companies). The majority of private 
insurance (54.4%) is employer-spon-
sored. In the US, it is common for em-
ployers to contribute to private insur-
ance premiums, usually as monthly 
premiums - to maintain health cover-
age, either in whole or part for their 
employees and their dependents 
(group insurance). Both employers 
and employees typically contribute 
to premiums; much less frequently, 
the employer fully covers premiums. 
A smaller share of individuals (10.5%) 
also buys private health insurance 
for themselves (nongroup insur-
ance) through the health insurance 
marketplace or “exchange” (from 
for-profit and nonprofit carriers). Pa-
tients seeking nongroup insurance 
can qualify for tax credits based on 
household income. 
Insurers pay providers (hospital and 
clinicians) for health services accord-
ing to contractually agreed-upon 
amounts. These payments often 
constitute large proportions of the 
total cost of service, especially when 
considering health insurance plans 
with low deductibles.

Public Insurance Programs - Pub-
lic health insurance programs (e.g., 
Medicare, Medicaid, and the Chil-
dren’s Health Insurance Program 
[(CHIP]) are operated by CMS (Cen-
ters for Medicare and Medicaid Ser-
vices) and are financed primarily by 
government taxes. The CMS is the 

largest governmental source of 
health coverage funding. 
Medicare is the largest single payer in 
the United States, providing health-
care coverage for those aged 65 years 
and older, regardless of income or 
medical history, and those under the 
age of 65 with permanent disabilities 
or end-stage renal disease. 
Medicaid provides care to individuals, 
below the poverty level, the blind, in-
dividuals with disabilities and to those 
who cannot afford to pay for health-
care (low-income individuals), given 
their eligibility, and is jointly funded 
by both the federal government and 
individual states. Each state sets its 
own guidelines regarding eligibil-
ity, services, and reimbursement. It is 
possible to qualify for coverage under 
both Medicare and Medicaid, and 
such individuals are considered to 
have dual eligibility. Today, Medicaid 
covers 17.8% of Americans. 
The Children's Health Insurance 
Program (CHIP) is a national health 
insurance program for children up 
to 18 years of age, created as a pub-
lic, state-administered program for 
children in low-income families that 
earn too much to qualify for Medicaid 
but that are unlikely to be able to af-
ford private insurance. Today, the pro-
gram covers about 9.6 million chil-
dren. In some states, it operates as an 
extension of Medicaid; in other states, 
it is a separate program. In addition 
to CMS, the Veterans Health Ad-
ministration (VHA) and the Military 
Health Service (MHS) are responsi-
ble for providing healthcare coverage 
to veterans and active military. 

Individual Financing - At the indi-
vidual level, healthcare financing by 
patients with health insurance often 
includes co-payments (fixed cost for 
a medical service or product) or co-
insurance (a proportion of the total 
cost of the medical service or prod-
uct). In addition to co-payments or 

m
ar

ke
t 

ou
tl

oo
k

In
fo

m
ed

ix
 In

te
rn

at
io

na
l |

  1
 2

02
3

 24 

While this does not mean 
that they go entirely 
without care, movement 
toward securing the right 
to healthcare has been 
incremental.



The majority of private 
insurance (54.4%) is employer-
sponsored. In the US, it 
is common for employers to 
contribute to private insurance 
premiums, usually as monthly 
premiums - to maintain health 
coverage, either in whole or 
part for their employees and 
their dependents.

m
ar

ke
t 

ou
tl

oo
k

In
fo

m
ed

ix
 In

te
rn

at
io

na
l |

  1
 2

02
3

 25 

co-insurance, patients often have a 
deductible—a specified amount of 
money that the insured must pay 
before an insurance plan will pay for 
healthcare—and premiums. These 
patient costs are considered “out-of-
pocket” spending. Patients without 
health insurance are forced to pay 
the complete cost for care, including 
what insurance companies would 
normally pay, out-of-pocket. The to-
tal out-of-pocket spending in 2019 
was $406.5 billion, which correlates 
to 2019 estimates of roughly $1,240 
per capita in out-of-pocket spend.

In 2010, the passage of the Pa-
tient Protection and Affordable 
Care Act, or ACA, represented the 
largest expansion, to date, of the 
government’s role in financing 
and regulating healthcare. The 
ACA resulted in an estimated 20 
million gaining coverage, reduc-
ing the share of uninsured adults 
aged 19 to 64 from 20% in 2010 to 

12% in 2018. The rates of uninsured 
Americans reached a low in 2016 
and has been increasing in the 
following years amid changes in 
the availability and affordabil-
ity of coverage under the Patient 
Protection and Affordable Care 
Act (ACA). Components of the 
law’s major coverage expansions, 
implemented in 2014, included:
- requiring most Americans to ob-
tain health insurance or pay a pen-
alty (the penalty was later removed)
- extending coverage for young 
people by allowing them to remain 
on their parents’ private plans until 
age 26
- opening health insurance market-
places, or exchanges, which offer 
premium subsidies to lower- and 
middle-income individuals
- expanding Medicaid eligibility 
with the help of federal subsidies 
(in states that chose this option)

The Affordable Care Act ushered 
in sweeping insurance and health 
system reforms aimed at expand-
ing coverage, addressing afford-
ability, improving quality and 
efficiency, lowering costs, and 
strengthening primary and pre-
ventive care and public health. 
The most important engine for 
innovation is the new Center for 
Medicare and Medicaid Innova-
tion. The ACA allocated $10 billion 
over 10 years to the agency with the 
mandate to conduct research and 
development that can improve the 
quality of Medicare and Medicaid 
services, reduce their costs, or both.
The federal government has only 

a negligible role in directly owning 
and supplying providers, except for 
the Veterans Health Administration 
and Indian Health Service. The ACA 
established “shared responsibility” 
among government, employers, 
and individuals for ensuring that 
all Americans have access to af-
fordable and good-quality health 
insurance. The U.S. Department 
of Health and Human Services is 
the federal government’s principal 
agency involved with healthcare 
services. The states co-fund and 
administer their CHIP (Children’s 
Health Insurance Program) and 
Medicaid programs according 
to federal regulations. States set 
eligibility thresholds, patient cost-
sharing requirements, and much of 
the benefit package. They also help 
finance health insurance for state 
employees, regulate private insur-
ance, and license health profes-
sionals. Some states also manage 
health insurance for low-income 
residents, in addition to Medicaid.

The US spends far more money 
on healthcare per head than any 
other country – 30% more than the 
second-highest country, Switzer-
land, with USD $11,172, on average, 
in 2018 annual per capita health ex-
penditures (with national averages 
varying from about USD 6,000 per 
head in Utah to more than USD 
12,000 in the District of Colombia), 
with healthcare costs growing be-
tween 4.2% and 5.8% annually over 
the past five years. In 2017, public 
spending accounted for 45% of 
total healthcare spending, or ap-



proximately 8% of GDP. Federal 
spending represented 28% of total 
healthcare spending. Federal taxes 
fund public insurance programs, 
such as Medicare, Medicaid, CHIP, 
and military health insurance pro-
grams (Veteran’s Health Adminis-
tration, TRICARE [uniformed service 
members, managed by Defense 
Health Agency]). 
Spending on private health in-
surance accounted for one-third 
(34%) of total health expenditures 
in 2018. Private insurance is the 
primary health coverage for two-
thirds of Americans (65%). In 2018, 
households financed, through 
cost-sharing and out-of-pocket 
spending, roughly the same share 
of total health care costs (28%) as 
the federal government. Out-of-
pocket spending represented ap-
proximately one-third of this, or 10% 

of total health expenditures. Out-of-
pocket spending is considerable for 
dental care (40% of total spending) 
and prescribed medicines (14% of to-
tal spending).

What is covered?
There is no nationally defined ben-
efit package; covered services de-
pend on insurance type:

Medicare. People enrolled in Medi-
care are entitled to hospital inpatient 
care (Part A), which includes hos-
pice and short-term skilled nursing 
facility care. Medicare Part B covers 
physician services, durable medical 
equipment, and home health servic-
es. Medicare covers short-term post-
acute care, such as rehabilitation 
services in skilled nursing facilities or 
in the home, but not long-term care. 
Part B covers only limited outpatient 

	 The ACA allocated $10 
billion over 10 years to the 
agency with the mandate to 
conduct research and development 
that can improve the quality of 
Medicare and Medicaid services, 
reduce their costs, or both.

The ACA established “shared 
responsibility” among 
government, employers, and 
individuals for ensuring that 
all Americans have access to 
affordable and good-quality 
health insurance.

Note: Includes individuals aged 18 to 64. Includes barriers experienced in past 12 months. Respondents who said that their usual 
source of care was the emergency room were included among those not having a usual source of care. All differences between 
uninsured and insurance groups are statistically significant (p < 0.05) 
Source: Kaiser Family Foundation, 2017. Taken from: Health Systems in Transition, Vol.22 No. 4 2020
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BARRIERS TO HEALTHCARE AMONG ADULTS AGED 18–64 BY INSURANCE STATUS, 2017
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prescription drug benefits, includ-
ing injectables or infused drugs that 
need to be administered by a medical 
professional in an office setting. Indi-
viduals can purchase private prescrip-
tion drug coverage (Part D). Coverage 
for dental and vision services is lim-
ited, with most beneficiaries lacking 
dental coverage. The ACA introduced 
a federal marketplace, HealthCare.
gov, for purchasing individual primary 
health insurance or dental coverage 

through private plans. States can also 
set up their own marketplaces. More 
than one in three Medicare benefi-
ciaries in 2019 opted to receive their 
coverage through a private Medicare 
Advantage health plan.

Medicaid. Under federal guidelines, 
Medicaid covers a broad range of ser-
vices, including inpatient and outpa-
tient hospital services, long-term care, 
laboratory and diagnostic services, 

In 2018, households 
financed, through cost-
sharing and out-of-pocket 
spending, roughly the same 
share of total health care 
costs (28%) as the federal 
government. 



family planning, nurse midwives, free-
standing birth centers, and transporta-
tion to medical appointments. States 
may choose to offer additional bene-
fits, including physical therapy, den-
tal, and vision services. Most states 
(39, as of 2018) provide dental cover-
age. Outpatient prescription drugs are 
an optional benefit under federal law; 
however, currently all states provide 
drug coverage. Medicaid beneficiaries 
may receive their benefits through a 

private managed care organization, 
which receives capitated, typically 
risk-adjusted payments from state 
Medicaid departments. More than 
two-thirds of Medicaid beneficiaries 
are enrolled in managed care.

Private insurance. Benefits in private 
health plans vary. Employer health 
coverage usually does not cover 
dental or vision benefits.
The ACA requires individual market-

place and small-group market plans 
(for firms with 50 or fewer employ-
ees) to cover 10 categories of “essen-
tial health benefits”:
- ambulatory patient services (doc-
tor visits)
- emergency services
- hospitalization
- maternity and newborn care
- mental health services and 
substance use disorder treatment
- prescription drugs
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Percentage
reported

Australia Canada France Germany Netherlands New 
Zealand

Norway Sweden Switzerland U.K. USA

Had any 
cost-related
access problem 
to receiving care 
from a doctor 
this year

14 16 17 7 8 18 10 8 22 7 33

Skipped dental 
care or check up 
because of cost 
in the past year

21 28 2 14 11 22 20 19 21 11 32

Had serious
problems paying 
or was unable to 
pay medical bills

5 6 23 4 7 5 8 5 11 1 20

1980 2000 2010 2018

Hospital care (%) 39 30 31 33

Physician and clinical services (%) 19 21 20 20

Other professional and personal healthcare 
services (%)

5 7 8 8

Dental services (%) 5 5 4 4

Nursing home and home healthcare (%) 7 8 8 7

Prescription drugs (%) 5 9 10 9

Other medical products (%) 5 4 4 2

Administration (%) 5 6 7 8

Government public health activities (%) 3 3 3 3

Investment (%) 8 6 6 5

Source: Schneider et al., 2017. Taken from: Health Systems in Transition, Vol.22 No. 4 2020

Source: CMS, 2018c. Taken from: Health Systems in Transition, Vol.22 No. 4 2020

DISTRIBUTION OF (PUBLIC) HEALTH EXPENDITURE BY TYPE OF EXPENDITURE
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2005 2015

Ambulatory care (all facilities) 454,025 483,522

Doctors’ offices* 189,562 178,123

Dentists’ offices* 118,163 125,904

Ambulatory surgical centres (Medicare certified)* 4,445 5,470

Rural health clinics (Medicare certified)* 3,661 4,104

Hospitals, all 5,756 5,564

Hospitals, community 4,936 4,862

Nursing homes (Medicare certified) 15,006 15,656

Home health agencies (Medicare certified) 8,090 12,149

Hospices (Medicare certified) 2,872 4,302

End-stage renal disease facilities (Medicare certified) 4,755 6,558

Note: * Selected subsets of ambulatory care services. Sum of subsets does not equal total ambulatory care services
Sources: NCHS, 2014, 2015, 2016, 2017. Taken from: Health Systems in Transition, Vol.22 No. 4 2020

NUMBER OF SELECTED TYPES OF HEALTHCARE FACILITIES IN THE UNITED STATES
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Canada France Germany Japan United Kingdom United States

Acute-care hospital beds 
per 1000 pop., 2016

2.6 6.1 8.1 13.2 2.6 2.8

Numbers of CT scanners 
per million pop., 2017

15.3 17.3 - - - 42.6

Numbers of MRI units 
per million pop., 2017

10.0 14.2 - - - 37.6

Source: OECD, 2018a. Taken from: Health Systems in Transition, Vol.22 No. 4 2020Sources: NCHS, 2014, 2015, 2016, 2017. Taken from: Health Systems in 
Transition, Vol.22 No. 4 2020

Principal Health Reform 
- The Patient Protection and Affordable Care Act (ACA) of 2010 is generally thought to be the most significant health 
reform in the US since Medicare. Over the years since its adoption, it has come to be accepted by a small majority in the 
USA.
- The Trump Administration adopted measures, mainly through executive action, to weaken the ACA, although it has 
not been successful in keeping its promise to repeal it in its entirety.
- The courts, including the Supreme Court, have been called to rule on several point within the ACA and new legal 
challenges are likely to emerge in the future.
- The absence of a robust public insurance plan to compete with the private sector insurers may have contributed to less 
than adequate competition in the health insurance market.
- The number of individuals remaining uninsured – about 9% of the US population – may require attention in the future 
as premiums rise and more people take advantage of the repeal of the penalty attached to the individual mandate



- rehabilitative services and devices
- laboratory services
- preventive and wellness services and 
chronic disease management
- pediatric services, including dental and 
vision care.

Although the US is renowned for its lead-
ership in biomedical research and cutting-
edge medical technology, its medical 
system faces significant issues. Among 
them are high costs of care, which pre-
vents many Americans from accessing 
quality healthcare services. Patients with 
below-average incomes are much more af-
fected, since visiting a physician when sick, 
getting a recommended test, or follow-up 
care is unaffordable. Furthermore, health 
insurance coverage is often uneven, as pre-
miums are rising, and the quality of the in-

surance policies is falling. Lack of transpar-
ency is another issue, as fraud and cover-ups 
are widespread. For example, the providers 
“upcode” a procedure to get more money 
from insurance companies, but insurance 
charges higher premiums from employers. 
Hence, health consumers get stuck in the 
middle without any control over health out-
comes and pricing.

Among main sources: 
-Extracts from The Commonwealth Fund  
(Roosa Tikkanen, Robin Osborn, Elias Mossialos, 
Ana Djordjevic, George A. Wharton), June 5, 
2020: https://www.commonwealthfund.org/
international-health-policy-center/countries/
united-states
-Health Systems in Transition, Vol.22 No. 4 2020, 
United States, Health system review. North 
American Observatory on Health Systems 
and Policies and the European Observatory 

on Health Systems and Policies, a partnership 
hosted by WHO 
-Unites Sates Census Bureau:  https://www.census.
gov/library/publications/2021/demo/p60-274.html
ISPOR -https://www.ispor.org/heor-resources/
more-heor-resources/us-healthcare-system-
overview/us-healthcare-system-overview-
background-page-1 https://www.ispor.org/
heor-resources/more-heor-resources/us-
healthcare-system-overview/us-healthcare-
system-overview-background-page-2/
The U.S. Healthcare System is Broken: A National 
Perspective, July 27, 2021
By Johonniuss Chemweno: https://www.
managedhealthcareexecutive.com/view/
medicaid-programs-start-to-embrace-respite-
care-for-unhoused
- Comparisons of Health Care Systems in the 
United States, Germany and Canada, by Goran 
Ridic, Suzanne Gleason, and Ognjen Ridic: 
https://www.ncbi.nlm.nih.gov/pmc/articles/
PMC3633404/ 

m
ar

ke
t 

ou
tl

oo
k

In
fo

m
ed

ix
 In

te
rn

at
io

na
l |

  1
 2

02
3

 31 

Physicians, including surgeons 205.0

Chiropractors 10.3

Dentists 38.5

Optometrists 11.5

Podiatrists 3.0

Pharmacists 95.1

Registered nurses 894.1

Physician assistants 33.6

Occupational therapists 38.8

Physical therapists 69.3

Respiratory therapists 39.4

Speech-language therapists and pathologists 43.8

Other therapists 16.6

Clinical lab technologists and technicians 99.2

Dental hygienists 65.1

Licensed practical/vocational nurses 216.1

Medical records and health information techs 62.8

EMPLOYED US HEALTHCARE PERSONNEL PER 100 000 POPULATION, 2017

Sources: Data from Current Population Survey (CPS), Bureau of Labor Statistics, HRSA, DHHS; US Census Bureau, Census 2017 and 
population estimates for those year. Taken from: Health Systems in Transition, Vol.22 No. 4 2020



MEDICA and COMPAMED continue 
to develop in an extremely vital 
manner. The world’s leading medi-
cal trade fair and the international 
No. 1 for the medical technology 
supply sector once again impres-
sively underscored their positive 
results from the previous year with 
strong numbers – despite continu-
ing adverse conditions. A signifi-
cant increase in bookings on the 
part of the exhibiting companies 
was followed after four days by a 
marked increase in the number of 
trade visitors attending the event. 
More than 81,000 visitors from vari-
ous sectors of the global health-
care industry came to Düsseldorf, 
Germany, to attend MEDICA 2022 
and COMPAMED 2022 from 14 - 17 
November 2022. Here, a total of 
more than 5,000 exhibitors from 
70 nations offered them a variety 
of innovations for modern outpa-
tient and clinical care – including 
all components, products and pro-
cesses for their development and 
production. The share of interna-
tional trade visitors was 75 percent. 
After the European countries, trade 
visitors from South Korea, the USA 
and groups of visitors from India 
and North African countries were 
also represented in large numbers.

“Flying your flag, presenting con-
vincing innovations, intensifying 

networking: These are the means 
of choice for companies to dem-
onstrate strength in a challenging 
market environment. MEDICA and 
COMPAMED, with their international 
appeal and the visitor’s high degree 
of decision-making authority, of-
fered the best opportunities for this”, 
says Erhard Wienkamp, Managing 
Director of Messe Düsseldorf, un-
derlining the prominent role of both 
events as platforms for the global 
healthcare business. More than 80 
percent of all trade visitors are signif-
icantly involved in important busi-
ness decisions in their companies 
and institutions.

Among the top decision-makers 
who visited MEDICA 2022 was, for 
example, German Federal Minister of 
Health Prof. Dr. Karl Lauterbach. He 
took part in the opening event of the 
45th German Hospital Day and out-
lined the key points of the planned 
hospital reform. Also among the 
MEDICA guests were H.E. Prof. Ron 
Prosor, Ambassador of Israel, Mona 

MEDICA and 

COMPAMED 
present themselves as 
extremely vital platforms
in turbulent times
When it comes to searching for business alternatives and reliable partnerships, 
the international healthcare industry is particularly active

MEDICA is an important platform for 
us and the companies in our network to 
expand contacts and find partners for 
joint projects.
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Infomedix International, Silfradent, TAG Grup and 
TUENDA companies at Medica 2022



Neubaur, Minister of Economics 
of North Rhine-Westphalia and, 
among others, the Consuls Gen-
eral of Japan and the USA, Setsuko 
Kawahara and Pauline Kao.

“Cooperation and communication 
are drivers of the industry”
In a dynamically changing market 
environment, medical technology 
companies are relying more than 
ever on cooperative ventures – both 
in terms of production, market-
ing, sales and after-sales services 
– in order to be able to reliably offer 
customised solutions for hospitals 
and outpatient care across national 

borders. For these reasons, MEDICA 
is virtually predestined as a start-
ing point for international business, 
as Yvonne Glienke, Managing Di-
rector of the medical technology 
network Medical Mountains, em-
phasises: “MEDICA is an important 
platform for us and the companies 
in our network to expand contacts 
and find partners for joint projects. 
Both aspects come together at the 
MEDICA TECH FORUM. Here, for the 
first time, we were able to contribute 
our expertise alongside the industry 
association SPECTARIS and also or-
ganise a networking evening. Coop-
eration and communication are the 
driving forces to advance the medi-
cal technology industry.”

The forum, jointly organised by the 
industry association SPECTARIS and 
Medical Mountains, provided an 
overview of medical technology top-
ics that are of particular relevance 
today. Among others, the sessions 
on aspects of product approval, cer-
tification issues or market peculiari-
ties in relation to selected country 
markets such as the UK, Norway or 
China were very well received by the 
MEDICA audience.
The strong interest in this is not 
surprising. According to the latest 
SPECTARIS figures, the German 
medical technology industry gen-
erates two-thirds of its sales in the 

MEDICA, with the 
participation of numerous 
international exhibitors, 
offers a good opportunity 
for GHA member companies 
to meet international 
cooperation partners, 
whether as visitors or 
while participating as 
exhibitors. 
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export business. The German Health 
Alliance (GHA), a broad-based initia-
tive with members from industry, 
logistics, research, the banking sec-
tor and NGOs, has also set itself the 
goal of boosting this business. Heike 
Lange, member of the GHA manage-
ment board, points out that MEDICA 
offers the best conditions for achiev-
ing these objectives: “MEDICA, with 
the participation of numerous in-
ternational exhibitors, offers a good 
opportunity for GHA member com-
panies to meet international coop-
eration partners, whether as visitors 
or while participating as exhibitors. 
This combination often results in 
expanded opportunities for coop-
eration, especially with regard to the 
export-oriented companies among 
our members.”

Focus on digitalisation – innova-
tions for smart processes
The following can be summarised 
with regard to the abundance of in-
novations presented and the topics 
intensively discussed in the special-
ist forums or accompanying confer-
ences: Covid is an unchanged “pe-
rennial” topic. Not least as a result, 
the digitalisation of healthcare has 
become an even greater focus in 
almost all countries. And a strained 
personnel and cost situation among 
service providers is driving product 
development toward innovative so-
lutions for smart processes.

In the context of the Covid pandem-
ic and the increasing trend towards 
outpatient treatments in healthcare, 
products and services for the point 
of care, i.e. for patient-oriented di-
agnosis and treatment, remain in 
high demand. With the title “CO-
VID-19: The Challenge Remains”, the 
MEDICA LABMED FORUM provided 
a fitting medical perspective and 
bridged the gap in terms of content. 
Current challenges were discussed, 
based on ever new virus variants, 
and the need to improve both diag-
nostics and therapy (keyword: vac-
cine development) to be adjusted 
accordingly. Detection of new viral 
variants, immunity testing using 
antibody and T-cell assays and ap-
proaches to developing a universal 
COVID-19 vaccine were among the 

topics the contributions focused on.

Meanwhile, the “booster” for the 
digitalisation of healthcare and the 
demand for smart processes ben-
efits the (digitally driven) start-up 
scene. During the days of the trade 
fair, they were offered a variety of 
options to present themselves. The 
MEDICA CONNECTED HEALTHCARE 
FORUM as a dialogue platform on 
digital health trends with integrated 
pitch competitions especially for start-
ups as well as the MEDICA START-UP 
PARK as a large joint booth with again 
about 40 companies are worth men-
tioning. The competition for the 11th 
MEDICA START-UP COMPETITION, 
which annually focuses on outstand-
ing digital innovations, was won in 
the final pitch by the start-up IDOVEN 
from Spain with a cloud-based, AI-
supported platform for ECG analysis.

Artificial intelligence and robotics 
with practical benefits
The portfolio of other innovations 
presented by start-ups at MEDICA 
2022 ranged from a palm-sized sys-
tem for wireless monitoring of the 
unborn, ultrasound heads with spe-
cial contour-fitting capabilities, to 
other numerous solutions based on 
artificial intelligence (AI), such as for 
the precise diagnosis of neurocogni-
tive disorders based on eye move-
ments or the simplified keeping of 
electronic medical records.

Speaking of help for medical person-
nel: During MEDICA 2022, research-
ers at Fraunhofer IPA presented a 
system for patient anamnesis dur-
ing admission to clinics that will no 
longer require the immediate pres-
ence of medical staff. Sophisticated 
sensor technology ensures the auto-
matic recording of vital data, and an 
avatar assists in questioning the pa-
tient. The trend toward automated 
processes is also confirmed by Axel 
Weber, Vice President Sales Medical 

Robotics, KUKA Deutschland GmbH 
(Robotics Division): “MEDICA is the 
largest medical technology trade 
fair in the world. We participate in 
the fair because it is the ideal plat-
form for us to present our innovative 
technologies. With our robotics, we 
are shaping the medical technol-
ogy of tomorrow. One trend is the 
increase of more autonomy in sys-
tems in medical technology. In the 
future, these will be able to perform 
more and more tasks independently 
thanks to numerous sensors and 
supported by artificial intelligence. 
This is already the case in rehab, for 
example. In the future, though, we’ll 
see it more and more in surgery.”

Golden health tips from winning 
Olympians
During all fair days, visitors were able 
to meet victorious Olympians – not 
only in the form of virtual avatars 
but also live: Heike Henkel, Olym-

As a sought-after brand ambassador in the 
medical sector, Riedel knows MEDICA well: 
“It’s always exciting here to see how 
products and technology evolve.
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Infomedix International staff at Medica 2022



pic high-jump champion, and Lars 
Riedel, Olympic discus throw cham-
pion, were the focus of lively interest 
at the MEDICA SPORTS HUB – a new 
action area in the middle of the phys-
iotherapy theme segment. In short 
presentations and supplemented by 
small exercises to participate in, the 
focus was on tips & tricks for healthy 
training, proper nutrition, team suc-
cess or aspects of mental health. 

On these topics, Heike Henkel and 
Lars Riedel were able to report not 
only from their wealth of experi-
ence as sports professionals, but 
also from their current active lives. 
As a certified mental coach, Henkel 
advises competitive athletes, while 
Riedel is a passionate golfer. On ev-
ery day of the trade fair, he invited 
visitors to participate in a special 
golfer’s warm-up with regard to 
establishing the perfect rotation of 
the body. As a sought-after brand 
ambassador in the medical sector, 
Riedel knows MEDICA well: “It’s al-
ways exciting here to see how prod-
ucts and technology evolve.”

Subcontracting: Cutting-edge 
know-how for cutting-edge 
technologies
In many cases, an important founda-
tion for top performance using cut-
ting-edge technologies (e.g., for vital 
data acquisition) is provided by the ap-
proximately 700 companies present-
ing themselves at COMPAMED in Halls 
8a and 8b. They provide the medical 
technology industry with a complete 
range of high-performance compo-
nents and digitalised solutions, such 

as sensors, batteries, chips, biocompat-
ible and ultra-tight coatings and radio 
modules for mobile diagnostic devices 
(including wearables), implants and 
laboratory equipment. Microfluidics is 
currently a particularly popular topic 
and was therefore the subject of two 
well-attended program sessions at the 
COMPAMED HIGH-TECH FORUM held 
by the IVAM trade association. The 
handling of liquids in the smallest of 
installation spaces is significant for lab-
oratory medical test procedures and, 
as a result of the Covid pandemic, has 
been the focus of sustained attention.
Date of the next MEDICA and 
COMPAMED in Düsseldorf: 
13 –16 November 2023

Messe Düsseldorf
Information Service
Tel. +49 (0)211-4560-01
info@messe-duesseldorf.de

Messe Düsseldorf
Press & PR Team for MEDICA + 
COMPAMED
Martin Koch/ Maria-Sophie Schulte, 
Tel. +49(0)211-4560-444/ -589
media@medica-tradefair.com
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The 5th World Happiness Summit 
(WOHASU) will take place, for its first 
time, in Italy, and Como will turn to the 
capital of happiness. The main WO-
HASU 2023 theme will be connection, 
which represents the key to relational, 
social, and environmental well-being.
The World Happiness Summit® is a 3- 
day event that will unite the world’s 
most accredited experts in the sci-
ence of happiness and well-being, 
motivational speakers, and a global 
audience willing to share their expe-
riences and learn the practical tools 
for a happier life.
WOHASU® aims to bring awareness 
about the benefits behind the sci-
ence of happiness and well-being. It 
strives to educate individuals, busi-
nesses, and civic leaders about the 
importance of learning and imple-
menting data-driven tools and poli-
cies that can make people, organiza-
tions, and communities happier.
“We are thrilled to host WOHASU 
in Europe, and are honored by our 
partnership with DHL Express, which 
was ranked No. 1 in the World’s Best 
Workplace™ by Great Place to Work™ 
in 2021 and 2022. As the venue for 
WOHASU 2023, we have chosen Lake 
Como, a UNESCO World Heritage Site, 
a place of connection, nature, and 
beauty in which we want to immerse 
ourselves totally, both within the place 
and with the population, precisely fol-
lowing WOHASU 2023 main theme: 
the connection that, for us, represents 

the key to well-being,” states Karen 
Guggenheim, CEO/Founder, WO-
HASU® & World Happiness Summit®, 
Wellbeing Advocate & Post Traumatic 
Growth Speaker. “In fact, the biggest 
indicator of happiness is the qual-
ity of our social connections. The con-
nection satisfies our needs as social 
beings, but we are not referring only 
to the relational sphere. We are re-
ferring to a broader approach, as we 
can connect with ourselves and our 
surroundings in different and impor-
tant ways. It’s important to establish 
a healthy connection with ourselves 
before pursuing positive connections 
with others. WOHASU is an invitation 
to come together and build together 
the foundations of a happier, health-
ier, and more satisfying personal and 
professional life!”
The Summit in Italy will also be an op-
portunity to launch the Think Tank 
Wellbeing at Work meeting, dedicated 
to increasing wellbeing in workplace. 
The relevance and actuality of this ini-
tiative is supported by research, indi-
cating that people have emerged from 
the global crisis with a clear mission: to 
prioritize happiness and purpose in 
their lives, especially in the workplace. 
WOHASU LLC was founded by Karen 
Guggenheim in 2016 and the last 
World Happiness Summit took place 
in March 2022 in Miami, Florida with 
over 40 speakers and 100+ coaches 
addressing an audience of over 1,000 
attendees from 40 different countries.

For more info:
 www.worldhappinesssummit.com

Press Office, Mirandola 
Comunicazione
Marisandra Lizzi
marisandra@mirandola.net
Clara Rigoldi
clara.rigoldi@mirandola.net

World 
Happiness 
Summit 

From 24 to 26 March, within the beautiful frame of Lake Como, leading experts in the science 
of happiness, positive psychology, sustainability, economics, mindfulness, health, and well-being 
will gather in an inclusive event with the aim of learning, experimenting, and practicing science-based
tools to help people move towards self-fulfillment, well-being, and happiness.
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WOHASU® aims 
to bring awareness
about the benefits behind 
the science of happiness 
and well-being. 
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The Distributors Wall
Looking for distributors? Interested to deal new products and improve your business? 
These are the pages for you: announcements of  companies and distributors searching for each other. 
Your next partner is already waiting for you. Write to classified@infomedix.it to be in  the next issue. 
Always free for distributors!

As a consulting agency we can only guarantee 
the reliability of classifieds carrying our world 
logo,  since they are our customers and we are 
aware  of their proven seriousness.

All classifieds we receive will be verified. 
Any fraud or incorrect behavior 
will be reported  to the competent 
international authorities.

With over 25 years of Experience in the Surgical service industry, IEC is offering training 
and consulting for technical companies that want to start their own in-house Endoscope 
repair program or an existing facility expansion. We customize single day training events 
as well as full staff training over several weeks.
Please contact us for further information. 
www.IECendoscopy.com
info@endoscopy.md

IBIS s.r.l. is an italian company with 20+ years of experience in X-ray field (both for human 
and veterinary equipment).  All products are Made in Italy and certified CE.
We are looking for distributors worldwide.
For more information email at sales@ibisray.it or visit our website www.ibisray.com 

DiaMed, is a dynamic, fast growing and ambitious company active in the Egyptian 
healthcare market in the following specialties: interventional cardiology, cardiothoracic 
surgery, paediatric cardiology and intensive care, with good experience and long-term 
relationships (more than 25 years in medical field). DiaMed company comprises the 
advantages of big companies together with the flexibility, focus and responsiveness of 
growing companies, with good financial capabilities, high focus and prompt response to 
customer needs with high credibility and business integrity. 
DiaMed Company - Egypt - diaa.mostafa@dia-med.org

IEC is offering to medical equipment dealers and service companies worldwide pre-
owned Olympus endoscopes, processors, and lightsources. Expect excellent customer 
service and pricing.
Please contact us for further information. 
www.IECendoscopy.com - info@endoscopy.md

We are a Kenyan registered company dealing with medical and hospital supplies in the 
East African region. We have all the mandatory government registration documents.
We import from all countries all over the world depending on clients’ requirements.
Medifast Africa Ltd - Kenya - medifast_jmk@yahoo.com

I.M.D. Generators is an Italian company specialised in the design and production of 
customised x-ray Generators and Monoblocs. Our products can support your RAD and 
FLUO projects in the Medical and Veterinary sector. If you are looking for a new technology 
partner, contact info@imdxray.com or visit www.imdxray.com to find out more.

Shen Wei USA is THE innovator in glove manufacturing. If you are looking for unique 
offerings that will differentiate you in the glove market, then let us know. Shen Wei is the 
inventor of aloe coating for disposable gloves and carries many more patents in glove 
innovation.
www.SWsafety.com - marketing@swsafety.com
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We are looking for new products to distribute in Lebanon (pharmaceutical and medical 
device). Jana Pharm, Lebanon. h.dhainy@janapharm.com - Janapharm@hotmail.com

We are medical company and we are looking for good quality and unique products. Please 
send us your update to waleed@almaher.co - Almaher Group Trading Co, Saudi Arabia

We are pleased to introduce ourselves as one of the leading merchant exporters based in 
India. We are specialised in a wide range of product categories to cater the evolving needs of 
our esteemed customers. Blue Swift Exports PVT LTD, India - info@blueswiftexports.com

Medical Scientific
We are seeking a long-term partner to distribute our product line of Mammography 
products, Radiologist Workstations, Various (CMOS & TFT) Flat panel detectors & DR 
equipment. Medical Scientific is a world class manufacturer with an outstanding 
reputation. Partner with us today and provide proper care to those that need it most! 
www.medicalscientific.com - info@medicalscientific.com

AKACIA AG is Swiss based pharma, MD and FS distributor having its distribution, 
marketing and sales teams in Czech Republic, Slovakia and Hungary. AKACIA provides full 
service from registration, pricing, reimbursement to distribution and promotion. 
Preference targets: pharmacy, GYN, ENT, PED, GE, highly specialised drugs, orphans. 
Akacia Group s.r.o., Czech Republic - demuth@akacia.eu

We are BMI Biomedical Intl., a company with 25+ years of experience in the medical X-ray 
field (both for human and veterinary applications) with a current worldwide network 
covering about 70 countries: any distributor or OEM partner interested in our products 
please get in touch with us. T.+39 035 4376381
info@bmibiomedical.it - new.bmibiomedical.it
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Technix is a company with more than 40 years of experience in the X-ray field. The 
company produces mobile x-ray units, fluoroscopy devices and multifunctional tables for 
the international market and the Original Equipment Manufacturers. We are looking for 
OEM partners and distributors.
www.technix.it - info@technix.it

We want to distribute in vitro diagnostic and wound treatment devices, ENT rhinitis 
treatment devices, and other newly developed medical devices.
GoodMediOne Co., Ltd., South Korea - James@goodmedione.kr

We are looking for distribution of medical devices. We are in Ecuador, South America.
MAXBETSA, Ecuador - importaciones@maxbetsa.com.ec

We are looking to distribute interventional cardiology, anaesthesia, icu, surgery, 
interventional radiology, robotics, innovative products. Sutura has been on the Hungarian 
market for more than 30 years and had double digit growth in each year of existence. We 
are always looking for new opportunities to grow, and to add to our portfolio.
Sutura Kft. - Hungary - t.mark@sutura.hu

Spectra Medical Devices, LLC. is looking for distributors of pain management products 
worldwide. We have been a global manufacturer of pain management needles for over 15 
years and also offer an array of pain management products. If you are interested in becoming 
a distributor, please email sales@spectramedical.com or visit www.spectramedical.com  

Esacrom s.r.l, an Italian Company which produce and sell Surgical Ultrasonic devices and 
relative accessories since 1999, is looking for distributors worldwide.
Thanks to many years of experience, we have developed our own high-technology 
ultrasonic systems for medical field: Surgysonic Wound®.
Contact us at medical@esacrom.com - www.esacrom.com

FFDM 2D/DBT System

Harmonia™ 

Innovation and Attention to Detail 

Workstation Software

DIARM™ DM

Digital Retrofit System

SOLO™ DMR  

www.medicalscientific.com

Your Trusted Partner for SolutionsMammography 
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Smiles Medicstomatology company is distributing all types of dental, medical and 
laboratory equipment and supplies. Our company is registered in Tanzania and we have 
being recognized by Tanzania Medicine & Medical Device Authority. We guarantee delivery 
of quality products and reliable services to our clients, achieving high level of satisfaction 
and providing them with the best solutions to their needs.
Smiles Medicstomatology company Ltd - sales@smilesmedicstomatology.co.tz

We are a 16-year diabetes products distributor in Peru.
Bellmed, Peru - Juan.vanoordt@bellmed.pe

Laboratoire Huckert’s International
Our Laboratory offers you high-level disinfectants and dermatological solutions with 
plant-based formulas. Perfectly compatible with daily use, our products are stable, pH 
neutral, safe (non-flammable, no risk of corrosion, burns or toxic vapours) and without 
CMR components or endocrine disruptors.
www.huckerts.net - info@huckerts.net

BTC is looking for distributors to expand its network. Contact us.
Via Colombarotto, 34 40026 Imola (BO) Italy
www.btc-med.it - btcmed@btc-med.it

PEDIGO’S STAINELSS STEEL HOSPITAL FURNISHING EQUIPMENT
Pedigo’s products includes SS items, such as stools, instrument tables, IV stands, surgical
case carts, distribution carts, bassinets and many more items found in emergency-
examoperating rooms and sterile processing departments of the world’s finest hospitals.
Pedigo’s strives to meet the needs of diverse marketplaces with high-quality, cost-effective
products that are built to last.
www.jdhmedical.com - medical@jdhintl.com

20 Avenue Lavoisier
1300 Wavre - Belgium
+32 (0)67 89 41 00
info@huckerts.net 
www.huckerts.net

YOUR BEST ALLY AGAINST INFECTION

MEDICAL SPRAY
Detergent and broad
spectrum activity disinfectant:

✓ VIRUCIDAL (including Coronavirus)
✓ BACTERICIDAL
✓ FUNGICIDAL
✓ MYCOBACTERICIDAL

Hydro-alcoholic gel rich
in thyme, chamomile
and eucalyptus extracts:

✓  VIRUCIDE (including Coronavirus)
✓ BACTERICIDAL (including MRSA)
✓ FUNGICIDAL
✓ MYCOBACTERICIDAL

pH-neutralRECYCLABLE &  
VEGETAL BOTTLE

100% 

MADE IN

BELGIUM
SINCE 1957

FAMILY  
BUSINESS

✓FORMULA FREE FROM
     ➜ CMR COMPONENT  
     ➜ ENDOCRINE DISRUPTORFIGHTS CORONAVIRUS & MRSA



SMART MEDICAL FAIR
2022

01/01-31/12/2022

The International Virtual Medical 
Trade Fair

Italy 

Organized by: Infodent&Infomedix International
www.smartmedicalfair.com

Smart Medical Fair is an international virtual 
exhibition open all year round organized by categories. 
The platform virtually connects manufacturers 
with a global audience. 

For further information, visit 
Infodent&Infomedix Information Booth!
www.smartmedicalfair.com/stand/h5p1b0z1217

FEBRUARY
02-03/02/2023 

         RMD 2023  
7th EAAR Annual Conference on New 
Medical Device Regulations

Brussels – Belgium

Organised by: BioEvents UK
US Phone: +1 857 400 0055
UK Phone: +44 203 051 4032
Email: info@bioevents-congress.com
Website: www.bioevents.net

Venue: Sheraton Brussels Airport Hotel
Brussels International Airport
1930, Brussels
Belgium

www.rmd2023.com

Calendar Here our trade shows selection. 
Discover all worldwide dental exhibitions 
at www.infomedix.it/calendars/tradeshow
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03-05/02/2023

        Medizin    
Stuttgart 2023 
Exhibition & Conference

Stuttgart - Germany

Organised by: Landesmesse Stuttgart GmbH
Messeplatz 1
70629 Stuttgart
Phone: +49 711 18560-0
Fax: +49 711 18560-2440
Email: info@messe-stuttgart.de
Website: www.messe-stuttgart.de

Venue: Messe Stuttgart
Messeplatz 1
70629 Stuttgart
Germany

www.messe-stuttgart.de/medizin

MARCH

01-03/03/2023

        Dubai Derma 2023    
22nd Dubai World Dermatology 
and Laser Conference & Exhibition

Dubai - United Arab Emirates

Organised by: INDEX Conferences & Exhibitions
Road D-62, Opposite to Nad Al Hamar
P.O. Box: 13636, Dubai - UAE
Phone: +971 4 3624 717
Email: derma@index.ae

General Enquiries: Vaneza Liaguno 
(Senior Project Manager)
Phone: +971 4 520 8888 Ext: 603
Direct: +971 4 520 8848 Mobile: +971 50 8939312
Email: vaneza.santos@index.ae

Venue: Dubai World Trade Centre (DWTC)

www.dubaiderma.com
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VISIT US AT HALL 5
BOOTH 509 

INTERNATIONAL medical community business worldwide
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MARCH
01-05/03/2023

         ECR 2023
European Congress of Radiology 

Vienna - Austria

ESR OFFICE
Neutorgasse 9
1010 Vienna, Austria
Phone: +43 1 533 40 64 - 0
Fax: +43 1 533 40 64 - 448
Email: communications@myesr.org
Website: www.myesr.org

Venue: Austria Center Vienna
Bruno-Kreisky-Platz 1
1220 Vienna

www.myesr.org/congress

23-26/03/2023

         Kimes 2023 
38th Korea International Medical & Hospital 
Equipment Show

Seoul - Korea, South

Organiser: Korea E & Ex Inc
Rm. 2001, TradeTower, 159-1, Samsung-dong,
Gangnam-gu, Seoul 135-729, Korea
Phone: +82 2 551 0102
Fax: +82 2 551 0103
Email: kimes@kimes.kr
Website: www.kimes.kr

Venue: The entire hall of COEX Exhibition Venue
Add: 513, Yeongdong-daero, Gangnam-gu, 
Seoul, Korea

www.kimes.kr



Decreasing's 
debridement

timing 

SURGYSONIC WOUND
Heal the wound, make it a better life 

ESACROM SRL
Via Zambrini 6/A - 40026 Imola (BO) Italy
T. +39 0542 643527 | Fax +39 0542 482007
esacrom@esacrom.com | www.esacrom.com

Follow us on

 Less pain

Exudate's 
reduction

We are looking for partners worldwide!
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APRIL
16-19/04/2023

         ECIO 2023  
European Conference on Interventional 
Oncology

Stockholm - Sweden

Organised by:
CIRSE (Cardiovascular and Interventional Radiological 
Society of Europe) Central Office
Neutorgasse 9/6
1010 Vienna, Austria
Phone: +43 1 904 2003
Fax: +43 1 904 2003 30
Email: info@cirse.org

Venue: Stockholmsmässan
Mässvägen 1 Älvsjö
125 80 Stockholm
Sweden

www.ecio.org

19-21/04/2023

        SE-Asian Healthcare 
& Pharma Show 2023 The 23rd Edition 

Kuala Lumpur - Malaysia

Organiser:
ABC Exhibitions Malaysia
No. 8 16/6C
46350 Petaling Jaya
Selangor
Phone: +60 3 79 54 65 88
Fax: +60 3 79 54 23 52
Email : sales@abcex.com
Website: www.abcex.com

Venue: KLCC - Kuala Lampur Convention Centre
Kuala Lumpur
Malaysia

www.abcex.com
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Henry Schein Dental and Henry 
Schein Medical UK have teamed up 
with The Hygiene Bank, a nationwide 
organisation that provides people in 
need with hygiene products across the 
UK, to help tackle hygiene poverty. Hy-
giene necessities were donated, sort-
ed, packed, and delivered to three local 
organisations by Henry Schein UK. 

More than one in five people in the 
UK live in poverty – 14.5 million people 
according to the Joseph Rowntree 
Foundation. Access to basic hygiene 
items such as toothbrushes, tooth-
paste, and soap, is limited for many 
of these individuals. Therefore, Team 
Schein Members (TSMs) at Henry 
Schein UK came together to donate 
723.34kg personal and household 
products for people who need it most. 
 
Members of Henry Schein UK’s Cor-
porate Social Responsibility Com-
mittee at its Gillingham Head Office 
stockpiled the products, creating 
packages tailored for different mem-
bers of the community. Once sorted 
and packed, committee members 
along with Emma Thomas, Project 
Coordinator at The Hygiene Bank 
Medway, delivered the range of 
items (toothbrushes and toothpaste, 
shampoo, conditioner, deodorant, 
soap, laundry detergent, and more) 
to The Nigerian Community Asso-
ciation (Kent and Medway), Warren 

Wood Primary Academy (Rochester), 
and a voluntary organisation in Med-
way. The hygiene items are set to be 
given to refugees, domestic abuse 
victims, and local underserved fami-
lies who need immediate support.

“The Hygiene Bank Medway is based 
on community involvement and col-
laboration. Working with the Henry 
Schein UK team highlights just 
how amazing things can happen 
when we all pull together,” said Ms. 
Thomas. “Hygiene poverty is often 
described as a hidden crisis in to-
day’s society, but by working locally 
in partnership with Henry Schein UK, 
we hope to strengthen community 
cohesion by raising awareness that 
although hygiene poverty is close to 
home, it is also a problem that we can 
tackle together. Thanks again to the 
Henry Schein UK team for their sup-
port, and we sincerely hope it is just 
the start of our amazing partnership.”

This initiative aligns with Henry Schein 
Cares, Henry Schein’s corporate so-
cial responsibility programme. Henry 
Schein Cares stands on five pillars: 
empowering Team Schein to reach 
their potential, advancing health eq-
uity and expanding access to care 
for underserved communities, accel-
erating environmental sustainability, 
strengthening, and diversifying our 
supply chain, and maintaining strong 

ethical governance. Health care activi-
ties supported by Henry Schein Cares 
focus on four main areas: (1) wellness, 
treatment, prevention, and education; 
(2) capacity building; (3) emergency 
preparedness and disaster response; 
and (4) health system strengthening.

“Henry Schein UK is pleased to join 
forces with The Hygiene Bank to 
help make a difference in the lives of 
individuals in our local community,” 
said Vikki Goodall, Senior Director 
and General Manager, Henry Schein 
Dental UK. “The reality is that millions 
of people across the UK are lacking 
access to basic human necessities – 
something that many of us take for 
granted. Team Schein is grateful to 
the Hygiene Bank for giving us the 
opportunity to provide much needed 
items to very deserving people and 
families, and we look forward to con-
tinuing our partnership.”

Other Henry Schein offices also col-
lected hygiene products and do-
nated to them local banks, including 
locations in Cardiff, Derby, Ireland, 
and Ilkley.
www.thehygienebank.com

Stefanie Fleige 
Director, Corporate Media Relations 
EMEA, Henry Schein
Stefanie.Fleige@henryschein.de
Phone: +49 40 65668 691                                  

Henry Schein UK partners with The Hygiene 
Bank to help tackle hygiene poverty

Infomedix International dedicates this section to non-profit social communication. Those wishing to support any of the initiatives 
can get in touch with them by using the contact details indicated at the end of each article.

Emma Thomas (Hygiene Bank) and Team Schein Members. Team Schein Member packing the car with the boxes of 
items to be delivered to the local organisations.
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NOT YET AN EXHIBITOR?
Drop us an email: 

customercare@smartmedicalfair.com
and discover our special offers.

ARE YOU A DISTRIBUTOR? 
Visit the international virtual exhibition 

open all year round, 
e-meet medical and dental companies 

looking for worlwide distributors. 
You can be their next customers!
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WELCOME
to the virtual trade fair 
open all year round
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